The 
Inroduction:
Micro Small and Medium Enterprises sector has emerged ashighly vibrant and dynamic sector of the Indian economy over the last five decades. MSMEs not only play crucial role in providing large employment opportunities at comparatively lower capital cost than large industries but also help in industrialisation of rural and backward areas, thereby, reducing regional imbalances, assuring more equitable distribution of national income and wealth. This sector enormously contributes to the socio economic development of the country.
A widely cited definition of CSR in business and social context has been given by European Union (EU). It describes CSR as "the concept an enterprise is accountable for its impact on all relevant stakeholders. It is the continuing commitment by business to behave fairly and responsibly, and contribute to economic development while improving the quality of the life of the work force and their families as well as the local community and society at large….."
In reality CSR is an umbrella term for corporate responsibility, corporate citizenship, responsible business and corporate social opportunity whereby organizations consider the interest of society by taking responsibility for the impact of their activities on customers, suppliers, employees, shareholders, communities and other stakeholders, as well as the environment.
Objective:
This paper focuses on the involvement of corporate social responsibility and it's impact on growth of Micro Small and Medium Enterprises. So on the basis of this the main obectives of the study are as follows:-1. To understand and analyse the need of strategic CSR implementation sustainability in MSME in India. Recent research in this area has started interpreting the CSR phenomenon from theperspective of social capital theory. It is suggested that social capital arising out ofsocial networks, and the values of reciprocities between them, has become an influentialfactor in debating and understanding organisational management. Analysts of social capital(Nahapiet&Ghoshal 1998) are primarily concerned with the significance of relationships asa resource for social action. Much of this social capital is embedded within the networks ofmutual acquaintance and recognition.
However, CSR in MSMEs is still analysed by the application of both stakeholder theory andsocial capital theory.
MSMEs: an Overview
For developing countries, integration into the global economy through economicliberalization, deregulation, and democratization is seen as the best way toovercome poverty and inequality.
Crucial to this process is the development of avibrant private sector, in which SMEs play a central part.SMEs make up over 90 per cent of businesses worldwide and account for between 50 and 60 per cent of employment.
Micro, Small and Medium Enterprises (MSME) contribute nearly 8 percent of the country's GDP, 45 percent of the manufacturing output and 40 percent of the exports. They provide the largest share of employment after agriculture. They are the nurseries for entrepreneurship and innovation.
They are widely dispersed across the country and produce a diverse range of products and services to meet the needs of the local markets, the global market and the national and international value chains.
In India, the enterprises have been classified broadly into two categories: (i) Manufacturing; and (ii) Those engaged in providing/rendering of services. 
Categorisation of MSMEs' CSR activities
Micro, Small and Medium Enterprises (MSMEs) are already stretched to meet their cost requirements, but still perform CSR activities to meet up to the government norms or expectations of the society they belong to. Due to constraints that they face in terms of resource and personal that can be deployed for CSR activities notion of CSR among these companies is benevolent. A very few among them realize the power of CSR activity and the use them to build sustainable capacity for operations.
a) Workforce-oriented CSR activities
Workplace must be healthy and safety; employee motivation; flexible working hours; better working conditions; training and development programmes; equal treatment to all employee; fair wages and salaries structure; job security.
b) Society-oriented CSR activities
Support to sports, cultural and health/welfare activities; provision of jobs and community education; open dialogue; community participation; support for unprivileged.
c) Market-oriented CSR activities
High quality products; ethical business practices; responsible customer relations; customer education; charging reasonable prices; paying creditors promptly; customer feedback.
d) Environmental-oriented CSR activities
E n e r g y a n d w a t e r s a v i n g p r a c t i c e s ; environmental product responsibility; ecologic and economic use of natural resources; environmentally.
Findings:
As However, taking into account the contribution of services sector MSME, which is estimated at 30.50% during 2012-13, the share of MSME sector in GDP during 2012-13, is 37.54%.
Based on the export data maintained by Director General of Commercial Intelligence & Statistics, Ministry of Commerce and the information available with this Ministry about MSME products having significant export, the share of MSME in India's total export, for the year 2013-14, has been estimated as 42.38%.
Conclusion:
It is evident from the findings that by indulging in CSR activities MSMEs growth rate have increased because of the competitiveness among the enterprises. The core of CSR is managing the triple bottom line and be able to integrate and balance between economic, environmental and social issues going above legal requirements. It is interesting to note that SMEs operate and function with very limited resources and most often have limited vision in terms of organizational goals which is primarily focused upon profit generation.
With the liberalization, privatization and globalization of economy, competition has increased and changed the business environment. Significantly, Indian MSME' are facing a serious challenge to survive and companies are forced to redesign their marketing strategies for effective marketing and penetration in markets. In this r e g a r d t h e c o n c e p t o f c o r p o r a t e s o c i a l responsibility has gained prominence from all avenues. CSR can play a valuable role in ensuring that the invisible hand acts, as intended, to produce the social good. In addition, it seems clear that a CSR program can be a profitable element of c o r p o r a t e s t r a t e g y, c o n t r i b u t i n g t o r i s k management and to the maintenance of relationships that are important to longtermprofitability. Not only few but if many companies incorporate CSR into the heart of corporate strategy for sustainable actions, then sustainability cannot be separated from the company's core business objectives in the direction of taking a strategic turn for long term growth in India. CSR initiatives will help in enhancing brand image. Through CSR it is possible to presents an opportunity to demonstrate corporate values, distinctiveness, and employee brand aswell as deliver governance.
